Mapping the way to a
healthier future

HOW TO CREATE SOCIAL CHANGE AND
ENGAGE COMMUNITY THROUGH MAPPING

’I
PRESENTATION BY: SEDONA ALLEN /



How Mapping is Used For Social Change

. It makes the importance of the work you do

vi sual to ot her 0s
. Creates a case for population/area specific
change

. Documents disparities and similarities
. Connects communities!




v The Importance of the Built Environment <

=) The Denver Active Living Coalition (Denver
CALC)

mm) Marginalized marketing: Positive Messaging
Manifesting Positive Action Proposal




U Three year grant program

U Coalition made up of community members

U Data to inform decisions




"l
N SHERIDAN BLVD

Cheltenham

,,',- WEIROAVE

o

o 12 "-n_
Mmsﬂdnt!'
W207y STADIUM
AVE CIR

2o 1=
- J : :

w
[T
=

e O RRVING ST LY e

INNOR
AVE goe.

m

N YUMA 8T

e |

o

: Denver Public Schools

*

Pedestrian Environment -Intersections

@ 1-lowest
® 2
® 3
@ 4
@ 5-highest
Pedestrian Environment -Sidewalks
1-lowest

5-highest
Number of Students




YON WEBS MUNICIPAL BULLDIN
COLEAX AVENUE, DENVER, GO 802

e L3
3 Sads % -\3'19’(}_‘.(‘“,
e W U R S
< I = o~
P - =

° "‘. .

Mrive Bam. 5p o
CALC : Y hune 21 y2pim 1en
O‘nyu,..’. " b pm. June 24







Steps toPolicy/Social/Environmental
Change

Z Data collection Z Change happens

E Community E Education and E Evaluation
Organ|zat|0n and engagement E |nV|g0rate

engagement Z Events and small

Implementations




Youth paving the way to a more positive communi




Positive Messaging
Manifesting Positive Actions

€

A study on how industries target low socioeconomic

neighborhoods to be the main consumers of their

products which results in a negative environment for
the community.



The problems | am facing in my
neighborhood

U People living in Mar Lee and surrounding neighborhoods are at
a higher risk of early death, crimes, diseases, addiction, and
more.

U Correlative issues: A disadvantaged environment for youth

uDI f fer ent |l nfrastructures result | T




ocal. Nonprofit.
Health Insurance.
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Map of stores in Mar Lee area

Liquor Stores:

% Alameda Liguor

& Frank's Liguors

Sheridan Liquors

Tom & Jerry's Liquors

All'Y Liquors

Jewell Liquor

K Liquor

Alameda Liguor

Sheridan Fine Wine & Spirits
Bear Valley Wine & Liquor

ABC Discount Liquor

Marlee Liquor Mart
Harvey Park Liquors
Rainbow Liguors

Queen Liguor

H&D Liguor Store

De Sol Liquors

¢ ¢ & & & & & & & & ¢ ¢ & & & ¢ $ P

Docs Discount Liquors
# Bungalow Liquors
% Westwood Liquors
4 Bootlegger Liguor

South Federal Discount Liquo..

South Federal Cut Rate Liquo...

Tobacco Stores:

& Smoker Friendly

& Vapor Depot Electronic Cigar...
& Nick Mart

& Rose Cigarette Store

& Blown Away

& Vapor Rise

@ Smoked out Smoke Shop Acc..
& Smokers R Us

Fast food stores:

=i McDonald's

=l Church's Chicken

=i McDonald's

=i Wendy's

=7 Burger King

i1 Dairy Queen Ltd Brazier
=l Taco Bell

a1 Wendy's

=i Jack in the Box

= Subway
=7 Sonic Drive-In
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Surveyos, resul t s, and
Oh My!

U Always involve the communities you are working with and for.

U We are using data to map the case for community change. This
must involve the people who the change is effecting.

Do you think positive messaging would have a positive impact on your
community?




How | Am Creating Change

U Guerrilla Marketing A Positive & Educational messaging
campaign (murals, posters, flyers, etc.)

U Media A Utilizing a huge source of teenage perception
through uplifting music and videos.

U Education A Continuing my community survey to
document this change, and providing trainings and podcasts
to invigorate this knowledge.



