
Mapping the way to a 
healthier future

HOW TO CREATE SOCIAL CHANGE AND 
ENGAGE COMMUNITY THROUGH MAPPING

PRESENTATION BY: SEDONA ALLEN



How Mapping is Used For Social Change

I˓t makes the importance of the work you do 
visual to otherõs

C˓reates a case for population/area specific 
change

D˓ocuments disparities and similarities 

C˓onnects communities!



The Importance of the Built Environment 

The Denver Active Living Coalition (Denver 
CALC)

Marginalized marketing: Positive Messaging 
Manifesting Positive Action Proposal



üThree year grant program 

üCoalition made up of community members

üData to inform decisions

üEngagement Ą Education



In year one we accomplishedé



PhotoVoice Expo



Data Challenge Projects

The neighborhoods of Athmar Park, Barnum, 
and Sunnyside each won a grant for a 
neighborhood -designed walkability project by 
collecting the most data about sidewalks and 
intersections as part of the WALKscope Data 
Challenge. 



Steps to Policy/Social/Environmental 
Change

ɆData collection

ɆCommunity 
organization and 
engagement

Step 1

ɆEducation and 
engagement

ɆEvents and small 
implementations

Step 2
ɆChange happens! 

ɆEvaluation

ɆInvigorate 

Step 3



Youth paving the way to a more positive community



Positive Messaging 
Manifesting Positive Actions

A study on how industries target low socioeconomic 
neighborhoods to be the main consumers of their 

products which results in a negative environment for 
the community. 



The problems I am facing in my 
neighborhood

üPeople living in Mar Lee and surrounding neighborhoods are at 
a higher risk of early death, crimes, diseases, addiction, and 
more. 

üCorrelative issues: A disadvantaged environment for youth

üDifferent infrastructures result in different levels of healthé.



The presence of positivity in affluent 
neighborhoods 

ÅNeighborhoods such as: Congress Park, Cherry Creek, Washington 
Park, Highlands, etc.   



The negative essence of unhealthy products 
in mar lee/westwood



Fast food stores:

Liquor Stores: Tobacco Stores:

Map of stores in Mar Lee area



Surveyõs, results, and community engagement.
Oh My! 

üAlways involve the communities you are working with and for.

üWe are using data to map the case for community change. This 
must involve the people who the change is effecting.  



How I Am Creating Change 

üGuerrilla Marketing Ą Positive & Educational messaging 
campaign (murals, posters, flyers, etc.)

üMedia Ą Utilizing a huge source of teenage perception 
through uplifting music and videos.

üEducation Ą Continuing my community survey to 
document this change, and providing trainings and podcasts 
to invigorate this knowledge. 


